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AT COAL MOUNTAIN

al 7he crepping of SMALL-TOWN CHARM & BIG-CITY ENERGY



WIDE-OPEN SPACES
X LIMITLESS DREAMS.
MOUNTAIN PEAKS
X PEAK LIVING.
CROSSING PATHS

X CREATING
COMMUNITY.

ALL THIS, AND
MORE, CROSSES
PATHS HERE. NOW
IS YOUR CHANCE
TO DO THE SAME.



AT THE CROSSROADS OF NORTH
GEORGIA & METRO ATLANTA,
SUMMIT & SKYLINE, AND
HISTORY & NOVELTY

sits The Crossing at Coal Mountain. Once a major artery of Appalachia, this

wWays that feel both umeless and thorouagl Y Modern
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BEST COUNTY FOR
FAMILIES IN AMERICA
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PEEK INTO

BOOMBURBS

High-earning suburban families in the South & West

Aged 25-54, but skews young

Gainfully employed & full-time in white-collar fields like government. finances, etc.
Tend to shop at club stores and make purchases using online platforms

Engage in regular exercise, eat organic foods, and spend time hiking and reading
Here because [t's near Atlanta b the airport, but far enough away for peace & guiet

FLOURISHING FAMILIES

Large Southern and Midwestern suburban families in growing developments

Most householders are between the ages of 35 and 64, mainly comprised of large families with children
Often employed in professional roles and earn middle-tier incomes; many are self-employed
Frequently shop at large retail hardware and hobby stores

Pickup trucks and 5UVs are common vehicle choices

Here because there s room to spread out & make ther money work harder

PROFESSIONAL PRIDE

Married, high-income tech households in the South and West

Many households have multiple children enrolled in K-12 schools

Tend to be employed in technology, engineering, and management roles

Usually shop & dine at large retail establishments, buying organic foods and enjoying fast-casual
Prioritize fitness & recreation, often supporting youth athletics and participation in sports

Here because of the tech presence in Atlanta & the suburban feel

CLASSIC COMFORT

Aging Midwestern and Southern suburbanites with multiple vehicles

Median age is slightly above that of the US.

Most earn middie- tier incomes at full-time jobs in wholesale trade, health care & education
Tend to buy budget-friendly itemns from discount local or chain stores

Harbor a strong enthusiasm for professional, college, and high school sports

Here because of the lower cost of living & slower pace, while being near their favonte sports

DREAMBELT

Half the population is between the ages of 35 and 74

Typically shop at warehouse clubs and tend to exhibit brand loyalty

Often spend money on pets and tools for gardening

Here because of Sunbelt culture & values, wanting to get more bang for their buck

n LEASING BROCHURE
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MODERN COMFORT & TIMELESS CHARM

A luxury living experience boasting upscale studio, one, and two-bedroom
apartment homes that will welcome their first residents in the spring of 2026

SUMMER OF 2026

HOME STARTS HERE

Four distinctive collections of elegant single-family homes and stylish
townhomes feature designs that complement a variety of lifestyles
Home starts here,
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W
25 ¢ THE CROSSING
N AT COAL MOUNTAIN

THECROSSINGCOALMOUNTAIN.COM

MOLLY MORGAN
EVP, Retail Leasing | JLL
molly.morgan@jll.com | 404.995.6317

JENNIFER STEFFEN
VP, Retail Leasing Manager | JLL
jennifer.steffen@jll.com | 470.330.2031

MATT MALONEY
Retail Leasing Manager | JLL

matt.maloney@jll.com | 404.548.4351
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